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Series Description
Get industrial-strength production techniques from

these comprehensive, "under-the-hood" reference

books. Written by nationally recognized leaders in 

digital graphics, Web, and new media, these books

offer timesaving tips, professional techniques, and

detailed insight into how the software works.

Covering basic through advanced skill levels, these

books are ideal for print and Web graphics pros.

BEGINNER TO ADVANCED.

Selling Points
• Comprehensive approach is ideal for power users,

professionals, and anyone who wants a thorough

explanation of their software, what it can do, and

how to achieve professional results.

• Authors are nationally recognized leaders in 

digital graphics, Web, and new media.

SEE BACK FOR COMPLETE LISTING

What Reviewers Are Saying
“ This is the only b ook I have ever read which 

truly teaches the reader how to think the way

the program thinks. Here’s how it scores:

Reference Material:A+, Quality: A+, Overall:A+.”

—Gary P. Fields, Get Info

“ This is t h eIl l u s t rator boo k .The definitive, eve ry t h i n g-

you-need-to-know tome about Illustrator.”

—Richard Koman, Communication Arts

“ This is incredibly va l u a b l e, g re at stuff, and wo rth the

p ri ce of the book many times ove r.You can hunt high

and low and not find this info rm ation anyw h e re else.”

—David Herman, Photoshop Technical Lead
Adobe Technical Support

“ Fraser's Real World Photoshop 5is without peer in

the world of Photoshop books.”

—Jay Nelson, Design Tools Monthly

“ This book ce rtainly earns its subtitle as ‘The definitive

guide to scanning and halftones from the ‘d e s k to p.’ ”

—Suzanne Thomas, Desktop Connections

“ Learn the ins and outs of Adobe Photoshop with

this comprehensive manual.”

—PC Photo Magazine

“ Detailed conceptual explanations provide the

foundation on which to expand your personal 

publishing ex pe ri e n ce.Although as glossy and we l l -

designed as a co f fee table boo k , Real Wo rld Sca n n i n g

and Ha l ftones belongs ri g ht next to your sca n n e r.”

—Dingbat Magazine
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About the Authors
D AVID BLAT N E R is a Se attle-based co n s u l t a nt specializing i n
Qu a rk X Press and Ph o to s h o p. He is the author of Th e
Qu a r k X Press 4 Boo k and co-author of Real Wo rld Ph o to s h o p,
Real Wo rld Scanning and Ha l fto n e s, and Real Wo rl d
Qu a r k I m m e d i a. He also wri tes for Ma c wo rl dm a g a z i n e, a n d
l e ct u res around No rth Am e ri ca and Japan on the subject of
d e s k top publishing.

JEFF CARLSON divides his time between his Seattle Web
design company, Never Enough Coffee Creations, and
writing about design and Internet issues for publications
such as Adobe Magazineand TidBITS. Jeff is also the author
of  Palm Organizers:Visual QuickStart Guide.

KATRIN EISMANN is a photo i m a g e r, a rt i s t, e d u cato r,
and inte rn ationally re s pe cted lect u rer on imaging 
and the impact of digital te c h n o l ogies on the 
p ro fessional photog ra p h e r. She co - w ro te Real Wo rl d
Digital Photography and two other books with Deke
McClelland. Her work has appeared in numerous books
and magazines,and her clients include small associations,
organizations, conferences, and Fortune 500 companies.

GLENN FLEISHMAN writes about Web publishing and
electronic commerce from his home in Seattle. Former
catalog manager at Amazon.com, Inc.,he is a contribut-
ing editor at Ad o be Ma g a z i n e and 
contributes columns and features for The New York Times
and Business 2.0 Magazine.

BRUCE FRASER is a San Francisco-based freelance writer
specializing in publishing and color issues. He is a con-
tributing editor for both MacWEEK and MacUser, and is
the author of Using Color Management Systems for 

Pushbutton Color, the definitive industry study on color
management systems. He writes and lectures extensively 
on color publishing issues, and has co-authored several
book,including Real World PageMaker 5:Industrial Strength
Techniquesand How Desktop Publishing Works.

O LAV MARTIN KVERN is an Il l u s t rato r, g raphic designer,
s o ftwa re deve l o pe r, and wri te r. He has won more than 20
awa rds for doc u m e nt ation design and illustrat i o n .

DEKE MCC L E L LA N D is the awa rd-winning author of
more than 50 books on computing graphics and elec-
t ronic publishing. In addition to writing 
Real Wo rld Illustra tor 9, the most successful guide
to Ad o be Il l u s t rato r, his bestselling titles include 
the Web Design Studio Secrets, Photoshop for Wi n d ows
Bi b l e, and Ma c wo rld Ph o toshop Bi b l e. De ke 
is a co nt ributing editor for Ma c wo rl d and Publish 
m a g a z i n e sand hosts the cable TV show Digital Gu ru s.
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TITLE ISBN PRICE (USA / CAN) PUB DATE ORDER QTY.

Real World Adobe GoLive 5 0-201-70406-4 $44.99 / $67.50 10/00

Real World Adobe InDesign 1.5 0-201-35478-0 $44.99 / $67.50 11/00

Real World After Effects 0-201-68839-5 $44.95 / $62.00 10/97

Real World Bryce 4 0-201-35438-1 $54.99 / $56.50 10/00

Real World Digital Photography 0-201-35402-0 $44.99 / $67.50 6/99

Real World Illustrator 8 0-201-35387-3 $34.99 / $52.50 11/98

Real World Illustrator 9 0-201-70405-6 $39.99 / $59.95 9/00

Real World PDF with Adobe Acrobat 5 0-201-75894-6 $44.99 / $67.50 12/01

Real World Photoshop 5 0-201-35375-X $44.99 / $67.50 12/98

Real World Adobe Photoshop 6 0-201-72199-6 $49.99 / $74.95 3/01

Real World Scanning and Halftones, 2nd Edition 0-201-69683-5 $29.95 / $41.95 4/98

David Blatner’s QuarkXPress Book
The QuarkXPress 4 Book 0-201-69695-9 $34.95 / $48.95 10/98

Another comprehensive reference from
DAVID BLATNER

“David kn ows more abo u t
Qu a rk X Press than just abo u t
a nyone on the planet.”

—Sandee Cohen
Mac Monitor

“If you want to really
'understand' QuarkXPress,

and appreciate more of the daily work you do, this
book is magic. (It's also required reading at Quark,
Inc.,and many design schools.)”

—Jay Nelson, Design Tools Monthly


